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Andy Lynch
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Turnkey website 
development for 
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and easy-to-use 
content management 
systems

Developers of the FACCS 
and IACCS websites
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Did you 
know?

In 1994, only 4% of all 
classrooms were on-line

On-line stats  today...

100% of all public 
schools are on-line

90% of all classrooms

80% of all studentsÕ homes
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YouÕve seen a greater 
percentage of new families 
Þnding your school on-line.

Current families are looking 
to your website more than 
ever to stay Òin the know.Ó

Technology has forced you 
to pay attention to web-
related topics.

Your advertising, marketing 
and promotional dollars 
have a new destination.
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Q: How can the 
web impact your 
school over the 
next 3-5 years?

The ability to increase planned 
giving through on-line recurring 
donations. 

A continued shift towards spending 
advertising dollars on web search.

Enhanced communication and 
collaboration with both internal 
and external users.

A shift towards cloud computing as 
the PC, as you know it, slims down.

An emphasis on social media, 
especially video and mobile media.

Continued fragmentation of 
traditional advertising outlets.
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The good news is most of 
these tools are low-cost  
or no-cost .

With limited time and 
resources, where do you 
focus your e!orts?

Collaboration tools

Site tracking On-line advertising

Website optimization 

Social media

Rolling website updates 
through your CMS

Fund raising



So, we need better 
project collaboration. 
We just canÕt stay on 
the same page when 
we work on special 
tasks or events....
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Collaboration

Google Docs

Google Spreadsheets

Basecamp

Wikis (Hawaiin for ÒquickÓ)

Free Google email accounts



WeÕre committed to 
enhancing our on-
line marketing, but 
we donÕt know 
where to begin. I do 
know, however, we 
need to be able to 
track our initiatives 
to see what works....
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On-line marketing

Website optimization

Listing with Google

Pay-per-click advertising

O!-site content e!orts

Google Analytics

Social networks (Facebook, YouTube)

¥ Page titles, descriptions, keywords
¥ Keywords in page headlines
¥ Keywords in page content

Optimization Òno-noÕsÓ
¥ Exact repetitive meta content
¥ Hiding keywords in background
¥ Excessive on-page keyword lists
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On-line marketing

Google AdWords to buy:
¥ Christian school in Bradenton, FL
¥ Christian academy in Bradenton, FL
¥ Christian education in Bradenton, FL
¥ Private school in Bradenton, FL
¥ Christian kindergarten, Bradenton

Do NOT buy generic terms

Budget $15/month to start

Create a landing page to 
capture in-bound tra"c

Track with Google Analytics



Our board wants the 
development o"ce 
to explore on-line 
giving. Um, help?



Fundraising



Fundraising

Ability to post appeals



Fundraising

Ability to post appeals

Capacity to receive funds



Fundraising

Ability to post appeals

Capacity to receive funds
¥ Paypal
¥ Google Checkout
¥ Merchant services



Fundraising

Ability to post appeals

Capacity to receive funds

Estate planning, in-kind

¥ Paypal
¥ Google Checkout
¥ Merchant services



Fundraising

Ability to post appeals

Capacity to receive funds

Estate planning, in-kind

Recurring giving (monthly)

¥ Paypal
¥ Google Checkout
¥ Merchant services



Fundraising

Ability to post appeals

Capacity to receive funds

Estate planning, in-kind

Recurring giving (monthly)

¥ Paypal
¥ Google Checkout
¥ Merchant services

¥ Name the program
¥ Assign dollar amounts
¥ Build a promotional campaign
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This is all well and 
good, but, frankly, 
our website is drab 
and clunky. In fact, I 
hesitate to do any 
promotion until we 
get it under control.

** Call me **
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Bonus Points!

Recommended 
photo shoot list

Facilities
¥ Exterior
¥ Sign
¥ Transportation
¥ Playground
¥ Classroom
¥ Science lab
¥ Music room
¥ Drama/stage
¥ Foreign language
¥ Computer labs
¥ Art room

Athletics
¥ Group shot
¥ Individual sports
¥ Action shots
¥ Team spirit
¥ Pep rallies
¥ Pre-game
¥ Prayer
¥ Uniforms

People
¥ All grade levels
¥ Classroom scene
¥ Teacher/student
¥ Coach
¥ Leadership
¥ Volunteer

¥ Alumni
¥ Parents
¥ Board members
¥ Pastor
¥ Conversations



Andy Lynch
andy.lynch@encompasswebsystems.com
www.encompasswebsystems.com

http://www.encompasswebsystems.com
http://www.encompasswebsystems.com

